


Digital Transformation

adj: dig-i1-tal n: trans-for-ma-tion

Engaging customers via smart, connected
devices, (IoT); using cloud services (SaaS$S)
rather than on-premises servers or VPNs,; and
migrating to Infrastructure as a Service (IaaS)













WHY?




A Study Finds That Diver
Companies Produce 19%
Revenue
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“Digital identification can play an important role in achieving the
sustainable development goals,” said UN Deputy-Secretary-General
Amina Mohammed. “It can enable the world’s poorest and most
vulnerable people to gain access to critical services, from education to
healthcare and financing, while also advancing their legal and political
rights. We look to this advisory council to help ensure that no one is left
behind in the digital age.”




OUR TEAMS SHOULD BE
AS DIVERSE
AS THE PROBLEMS
THEY ARE TRYING TO SOLVE
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Vision

Digital identity solutions built
for everyone are built by everyone.
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Mission

To inspire, elevate and support
a more diverse workforce in the digital
dentity industry.
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What We Do

« Women in ldentity champions identity from the perspective of encouraging a more diverse
workforce in the identity industry, inclusive of all, to enter and work in the identity industry.

« Highlight and elevate the talented people who already do great work, but who might not be
represented equally across the industry.

« Fostering new relationships and mentorship between a diverse group in different areas of the
industry.

« Create opportunities for more diverse representation at industry events across gender, age,
ethnicity, sexual orientation and social status, both as speakers and attendees.

* Provide access to useful research and training around diversity and inclusion and its
importance in the identity industry.

« Women In Identity will accomplish its aims through communication, open and informative
networking events across the world, and a collaborative environment in order to achieve the
collective aims of its members.
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ABOUT US JOIN US COMMUNITY EVENTS
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Becomé part of our community and collaborate in shaping the future of the global identity industry




info@womeninidentity.org

¥aWomeninID
#womeninidentity




